2 Days Awareness Programme on E-commerce
Enhancing Digital Marketing & Online Sales Skills
Objective:
To build foundational knowledge of e-commerce, boost proficiency in digital marketing strategies, and inspire participants to harness online platforms for business growth. It will help participants explore opportunities in digital platforms and equip them with basic skills to start or improve their online business.
Course Content:
· Basics of E-commerce: Models, trends, and opportunities.
· Digital Marketing Essentials: SEO, social media, email campaigns, and content marketing.
· Online Sales Techniques: Product listing, payment gateways, customer retention.
· Tools & Platforms: Overview of Shopify, Google Analytics, and Facebook Ads.
Key Methodology:
· Interactive workshops and case studies.
· Live demos of platform setups and analytics.
· Group discussions and Q&A sessions for problem-solving.
Outcome:
Participants will gain skills to design digital marketing plans, optimize online sales, and use tools to track performance, fostering confidence in navigating e-commerce platforms. By the end of the programme, participants will:
•	Gain a clear understanding of e-commerce and digital marketing basics
•	Understand customer engagement and online business growth strategies
•	Be better prepared to start or expand their digital business ventures










7-Day Capacity Building Training on E-Commerce & Digital Marketing
Empowering Artisans/Entrepreneurs to Thrive Online
Objective:
To equip artisans and entrepreneurs with practical skills in e-commerce and digital marketing, enabling them to expand their market reach, boost online sales, and sustainably grow their businesses. It will provide a deep understanding of e-commerce, digital marketing, and online business strategies to help participants expand their market reach.
Course Content:
1. Introduction to E-Commerce and its Opportunities
2. Digital Marketing Basics (SEO, Social Media, Online Advertising)
3. Product Listing and Selling on E-Commerce Platforms (Amazon, Flipkart, ONDC)
4. Branding and Visual Content Creation for Online Sales
5. Payment Gateways, Order Fulfillment, and Customer Management
6. Practical Sessions on Setting Up Online Stores
7. Case Studies: Success stories of artisan-led e-commerce businesses.
Key Methodology:
· Hands-on workshops: Create live listings, ads, and social media content.
· Interactive sessions: Role-plays, peer feedback, and group problem-solving.
· Expert-led demos: Platform navigation, analytics tools, and budget management.
· Mentorship: One-on-one guidance for personalized business challenges.
Outcome:
By the end of the programme, participants will:
· Participants will gain a solid understanding of e-commerce and digital marketing basics.
· Learn digital marketing techniques to increase product visibility
· Be able to list and manage products on e-commerce platforms
· Gain confidence in handling payments, orders, and customer interactions
· Increased confidence in using online platforms to grow their business.

